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How it Works
The Double Up Food Bucks Heartland incentive program operates differently at each type of location. 

Double Up Food Bucks Heartland is a healthy food incentive program 
that matches Supplemental Nutrition Assistance Program (SNAP, or food 
assistance) dollars spent at farmers markets, farm stands, mobile markets 
and grocery stores in Kansas and Missouri, to provide SNAP recipients 
greater access to fresh vegetables and fruit. 

In the fall of 2020, the Mid-America Regional Council (MARC) and 
the Double Up Heartland Collaborative received a grant from the U.S. 
Department of Agriculture (USDA) NIFA Gus Schumacher Nutrition 
Incentive Program (GusNIP). GusNIP is a national program that provides 
grants to support SNAP nutrition incentive and produce prescription projects across the country. This grant 
program requires a dollar-for-dollar match from non-federal sources. The total amount of funding, combining 
federal and non-federal dollars, equals $8.1 million. The funding area includes Kansas, the Kansas City metro area 
and west central Missouri. 

In the fall of 2021, MARC and the Collaborative were awarded a GusNIP COVID Response and Relief (GusNIP 
CRR) grant in the amount of $4.35 million. This three-year grant has allowed the Collaborative to significantly 
expand the Double Up Food Bucks Heartland program to new farmers market and grocery store locations across 
Missouri. The existing grocery stores funded by the first GusNIP grant are now able to offer the program year-round 
(originally, they were able to implement the program five months each year). 
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Farmers Markets
1.	 The customer buys SNAP tokens with their SNAP Electronic Benefits Transfer (EBT) 

card at a market booth with an EBT machine. The SNAP tokens can be used to 
purchase any SNAP-eligible item.

2.	 The customer receives a matching amount of Double Up Food Bucks tokens (up 
to $25 per day). Double Up Food Bucks tokens can be used to purchase any fresh 
vegetables and fruits.

3.	 The customer shops with their tokens.

Grocery Stores
1.	 The customer buys fresh vegetables and fruit with their SNAP EBT card.
2.	 For every $1 spent on fresh produce, the customer earns $1 of Double Up Food 

Bucks (up to $25 per day). The Double Up Food Bucks are given through a rewards 
account, a coupon or an immediate discount, depending on the capabilities of  
the store. 

3.	 Double Up Food Bucks that are loaded onto a rewards card or given as a coupon  
can be used to purchase more fruits and vegetables on a future shopping trip.

Double Up Food Bucks Heartland has 
three main objectives:

1.	 Increasing access to fresh 
vegetables and fruits for SNAP 
recipients.

2.	 Supporting local farmers 
growing vegetables and fruits.

3.	 Supporting the local economy.
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Partners
Funding organizations that have made the Double Up 
Food Bucks – Heartland program possible include:

•	 Mid-America Regional Council — grant 
administration, communications coordination and 
grocery store coordination.

•	 Cultivate KC — Kansas City metro area farmers 
market and farm stand coordination.

•	 Kansas State University Research and Extension 
— Kansas (outside of KC area) farmers market, farm 
stand and mobile market coordination.

•	 West Central Missouri Community Action Agency 
— coordination of farmers markets in western 
Missouri.

•	 University of Missouri Extension — coordination 
of farmers market and mobile market activity in 
Missouri excluding western Missouri. 

•	 University of Kansas Medical Center — evaluation 
activities.

•	 USDA – NIFA – Gus Schumacher Nutrition  
Incentive Program.

•	 Kansas Health Foundation.
•	 Blue Cross Blue Shield of Kansas.
•	 Blue Cross Blue Shield of Kansas City.

•	 Hall Family Foundation.
•	 Health Forward Foundation.
•	 Kemper Foundation.
•	 Marion and Henry Bloch Family Foundation.
•	 Sosland Foundation.

Funders
Funding organizations that have made the Double Up Food Bucks Heartland program possible include:

Farm Stands/Mobile Markets
1.	 The customer buys fresh vegetables and fruits with their SNAP EBT card.
2.	 An immediate 50% discount is given on the price of vegetables and fruits 

purchased. 

 
Other vital partners for implementing the program include:

•	 Balls’ Price Chopper, Sun Fresh Grocery Stores and 
one Hen House store.

•	 G&W Grocery Stores in Kansas and Missouri.
•	 Hays Grocery Stores in southeastern Missouri.
•	 Harps Grocery Stores in Missouri and Kansas. 
•	 Town & Country Grocery Stores in Missouri. 
•	 WH Koch Grocery Stores in Missouri.
•	 White’s Foodliner Grocery Stores in Kansas.
•	 Independent grocery stores in Kansas and Missouri.
•	 Farmers markets in Kansas and Missouri.
•	 Local growers contributing to farmers markets and 

grocery stores in Kansas and Missouri.
•	 Kansas Department of Children and Families.
•	 Missouri Department of Social Services.

How it Works, cont.
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Type of Location Kansas (except 
KC metro area)

Kansas City  
metro area

Missouri (except 
KC metro area)

Totals by Type

Farmers markets / farm 
stands / mobile markets

26 19 23 68

Grocery stores 30 20 44 94

Totals by geography 56 39 67 162

The following map shows the geographical distribution of participating locations.

Summary of Activity
In 2023, the Double Up Food Bucks Heartland program grew from 153 locations to 162 locations across Kansas and 
Missouri. The following table shows the current breakdown of locations by geographical region:

Double Up Food Bucks - Kansas and Missouri Farm Direct and Grocery Store Locations
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Tokens
Purple and aqua Double Up Food Bucks tokens 
continued to be distributed to and redeemed by SNAP 
customers at farmers markets. Purple tokens were used 
at markets in Kansas and western Missouri, supported 
by the GusNIP 2020 grant; aqua tokens were used 
at markets in the rest of Missouri, supported by the 
GusNIP CRR grant. 
 
Signs
A variety of signs were created for both farmers markets 
and grocery stores to let shoppers know how the 
program works, where to purchase tokens, what the 
different kinds of tokens buy and to generally promote 
the program. Sites already offering the program mainly 
requested replacements 
for lost or damaged signs 
from the previous year. 
New sites were offered a 
complete range of signs. 
Supplies and equipment, 
such as stanchion sign 
holders, rope for banners 
and clips for shelf 
talker signs, were also 
provided. 

Mailings/brochures
Nearly 107,000 letters and brochures were sent via 
mail or digitally through a text to SNAP households 
(representing nearly 230,000 people) in Kansas and 
Missouri zip codes where Double Up Food Bucks sites 
are located. The Kansas Department of Children and 
Family Services (DCF) and the Missouri Department of 
Social Services (DSS) assisted in this effort by mailing 
the information directly to SNAP recipients in their 
states. In Missouri, SNAP recipients can opt to receive 
information from the Missouri DSS through text 
messaging. Over 43,300 SNAP recipients received the 
information that way.

Region Kansas Kansas 
City

Missouri Total

English 
brochures

19,000 14,000 20,000 53,000

Spanish  
brochures

3,700 6,000 4,500 14,200

Total brochures  
distributed

67,200

In addition, informational emails were sent to over 
600 community service providers, community centers, 
educational institutions, safety net clinics, health 
departments, WIC 
clinics, workforce 
development 
agencies, housing 
assistance 
organizations and 
other community-
based organizations 
to spread awareness 
about the program. 
The emails offered 
community 
partners additional 
hard copies of the 
Double Up Food 
Bucks brochures, 
upon request, to 
provide them to 
their patients, 
clients or patrons. 
The following table 
shows the number of brochures ordered and distributed 
to community partners in the regions served by 
Collaborative partners:

Communications
Communicating to SNAP/food assistance participants about the program is key to the success of the Double Up 
Food Bucks program. The following outreach was undertaken in 2023:

Double Up Food Bucks Heartland
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Transit and commuter advertisement ($18,968)
Transit and commuter ads were purchased in the Kansas 
City area. Signs were placed on the sides of seven buses 
and at two bus shelters in the Kansas City region. Those 
signs were seen an estimated 8.5 million times during 
the contracted time between July to November (some 
remained in place longer than this period). Fifteen-
second audio commuter advertisements ran more than 
645,000 times on buses serving specific downtown 
Kansas City routes during 18 peak travel times. The 
messages were played near eight locations participating 
in the Double Up Food Bucks program. They were 
heard an estimated 4.6 million times. MARC received 
$16,000 in bonus advertising from Commuter Ads.  

In addition to signs and brochures, a detailed media 
plan was created with a budget of $80,000 ($71,002 
actually spent) to support the following:

Print media ($18,486):
Print advertisements were purchased to reach select 
populations, such as the Black and LatinX communities 
in Lyon County, Kansas, and the Kansas City metro 
area, plus new communities with participating 
locations. Twenty-five different local publications ran 
advertisements during the summer of 2023 for Double 
Up Food Bucks.

Audio advertisement ($19,488):
Radio advertisements ran from late May through 
August on two urban contemporary radio stations 
and two Spanish radio stations in the Kansas City 
area (Carter KPRS; Cumulus KMJK; Reyes KYYS, 
KDTD, KCZZ; and La Mexicana). Audio streaming 
advertisements (one for farmers markets and one for 
grocery stores) were served on La Mega, Spotify and 
Pandora. Combined, the audio messages were heard an 
estimated 1.5 million times. 

Social media ($5,060):
Targeted Facebook and Pinterest posts were used to 
promote the program. The Facebook ads were viewed 
nearly 670,000 times, and Pinterest ads were viewed 
over 124,000 times. Organic social media posts were 
also used. The Double Up Food Bucks Heartland 
Facebook page received 72,906 organic impressions and 
249 reactions between June and August. On Oct. 31, 
2023, the page had 2,501 followers. Facebook ads sent 
people to the www.doubleupheartland.org website more 
than 14,000 times during 2023.

Online advertisement ($9,000):
Digital advertisements were purchased through three 
different companies, Carter Broadcasting, The Kansas 
City Star and Reyes Media, which serve images online 
and through email to our targeted population. Between 
the three, nearly 813,000 impressions were seen by 
online users.  

2023 Status Report2023 Status Report
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February
•	 Kansas Farmers Market and Direct to Consumers 

Workshops.
•	 Site visit by Kansas State University President Linton 

at the Sedgwick County office of the K-State University 
Research and Extension.

•	 Meeting with U.S. Senators Marshall and Moran and 
Representatives Mann, Davids, Alford and Cleaver. 

•	 Missouri Farmers Market Association Conference, 
Columbia, Missouri. 

March
•	 Kansas Food Action Network Food Advocacy Day, 

Topeka, Kansas. 
•	 Kansas and Missouri Joint Market Manager Meeting. 
•	 University of Missouri Extension Staff presentations. 
•	 Pro X Hiring Fair, Kansas City, Missouri, to attract 

potential interns. 
•	 Kansas Farmers Market and Direct to Consumers 

Workshops. 

April 
•	 Overland Park Farmers Market Vendor Training. 
•	 Liberal Area Coalition for Families, Liberal, Kansas. 

May
•	 Regional conference of SNAP-Ed and extension 

representatives from eight states; conference 
attendees toured Cultivate KC’s farm. 

•	 Missouri Conference on Activity and Nutrition (MOCAN). 
•	 Radio interview with Liberal, Kansas, farmers market 

manager. 
•	 Southeast Kansas Hunger Action Summit, Pittsburg, 

Kansas. 
•	 Northeast Kansas Hunger Action Summit, Topeka, 

Kansas. 

June
•	 National Nutrition Incentive Hub Convening, 

Washington, D.C. — breakout presentation by MARC 
and K-State Research and Extension: “Leveraging 
Extension to Capacity Build for SNAP at Rural Farmers 
Markets.”

July
•	 Southwest Kansas Hunger Action Summit, Hays, 

Kansas.
•	 Nutrition 2023 annual conference, Boston, 

Massachusetts.

August
•	 Kansas Tribal Health Summit, Topeka, Kansas.
•	 Farm Bill Success Event hosted by Cultivate KC, 

Kansas Rural Center and Missouri Coalition for the 
Environment. 

September
•	 Cultivate KC Board presentation on the 2022-2023 

season. 
•	 Missouri Tiered Supports Summit, Columbia, Missouri. 

October
•	 Jewish Family Services KesherKC Mobile event. 

November
•	 Double Up Food Bucks Funder Update Meeting. 

December
•	 USDA NIFA 2023 Community Nutrition Project Director 

Meeting, New Orleans, Louisiana. 
•	 Empower Missouri Food Security Coalition call. 

Presentations by members of the Double Up Heartland Collaborative

Double Up Food Bucks Heartland

Members of the Double Up Heartland Collaborative have shared information about the Double Up Food Bucks 
program with many different groups and organizations during the past year, including presentations and providing 
information at the following events:
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Membership/Representation on Committees or Councils
Members of the Double Up Heartland Collaborative participated on the following committees, councils and 
communities of practice (hosted by the National Technical Assistance and Evaluation Center), providing 
information about the Double Up Food Bucks program at related meetings or events:

•	 Nutrition Incentive Community of Practice.
•	 K-State Research and Extension Local Foods 

Quarterly Town Hall.
•	 Self and System Change Learning Cohort hosted by 

the National Technical Assistance and Evaluation 
Hub.

•	 Manhattan/Riley County Food and Farm Council: 
Food Insecurity Community Action Team.

•	 Kansas Appleseed Hunger Action Team.
•	 Kansas City Healthy Lifestyles Collaborative hosted 

by Children’s Mercy Kansas City.
•	 Kansas Healthy Food Initiative Advisory Board.
•	 Kansas Department of Children and Families Food 

Security statewide check-in call.
•	 Kansas Health Foundation Hunger Free  

Advisory Board.

Erin Bishop, Double Up Food Bucks Program Manager with K-State 
Research and Extension, presents about Double Up Food Bucks at the 
2023 Nutrition Incentive Hub National Convening in Washington, D.C.

2023 Status Report2023 Status Report
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Facts About SNAP handout
Partner organization K-State University Research and 
Extension created an educational handout entitled 
“Facts About SNAP” that describes the importance of 
SNAP to the economy, provides information about the 
people who receive SNAP, and shares suggestions for 
vendors and markets on ways to be more welcoming 
of SNAP customers. 
These handouts 
have been shared 
with vendors at 
farmers markets, 
markets interested 
in building capacity 
to participate in 
DUFB in the future, 
and with extension 
agents beginning to 
have conversations 
with markets/farm 
stands considering 
offering SNAP.

Double Up Food Bucks Heartland

Vendor Success Stories Project
In 2023, the Double Up Heartland Collaborative worked 
with participating farmers markets to highlight farmers 
market vendors (growers) who excel in the way they 
interact 
with SNAP 
customers 
and promote 
Double Up 
Food Bucks. 
Double Up 
Heartland 
Coordinators 
reached out 
to farmers 
market 
managers 
in Kansas and Missouri, inviting them to nominate 
outstanding vendors to be highlighted. Six vendors were 
selected to be interviewed from the nominations. They 
represented the following farms:  

•	 Beckner’s Orchard, Independence Uptown Farmers 
Market, Independence, Missouri.

•	 Making a Difference Farm, Columbus Farmers Market, 
Columbus, Kansas.

•	 McKenna Family Farms, Ozark Farmers Market at 
Finley Farms, Ozark, Missouri.

•	 Nadine Farris Farm, Ivanhoe Farmers Market, Kansas 
City, Missouri.

•	 Summerpick Farms, Breadbasket Farmers Market, 
Topeka, Kansas.

•	 Sunset Acres, Randolph County Farmers Market, 
Moberly, Missouri. 

The nominations and interviews revealed how these 
vendors engage SNAP customers, special educational 
activities, approaches they use with children, and their 
thoughts about the impact of the Double Up Food 
Bucks program for both vendors and customers. One-
page handouts were created for each of the six vendors 
selected and social media posts were made to showcase 
the efforts of these vendors. The one-page handouts 
were distributed to farmers market vendors and 
managers, as well as at direct-to-consumer workshops 
and conferences in Kansas and Missouri. 

Ads like this one were posted to Facebook and linked to each 
Vendor Success Story containing more information.
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Recruitment
Interested locations are provided with an Application 
of Interest and Collaborative partners meet with 
representatives from the interested locations to explain 
the necessary components for running the program, the 
expectations of participating locations and the benefits 
they receive by participating. 

Capacity Building
Through the recruitment process, the Collaborative 
might decide that a location needs to build its capacity 
before it can successfully implement the Double Up 
Food Bucks program. Capacity-building efforts could 
include gaining the ability to take SNAP payments, 
adopting a loyalty/rewards program or a coupon-
generating system to provide incentives to grocery 
customers. 

Onboarding
Training, signage and increased promotion has been 
provided to new locations during this reporting period. 

The following locations were recruited and onboarded 
for the program during 2023:

•	 Abilene Farmers Market — Abilene, Kansas.
•	 Ash Grove Farmers Market — Ash Grove, Missouri.
•	 Barnes Heartland Foods Store — Herington, Kansas.
•	 Breadbasket Farmers Market — Topeka, Kansas.

Recruitment, Capacity Building, Onboarding and Technical Assistance
The Double Up Heartland Collaborative assists interested and participating farmers markets, farm stands, mobile 
markets and grocery stores in four areas: recruitment, capacity building, onboarding and technical assistance.

•	 EarthDance Farm Stand — Ferguson, Missouri. 
•	 Farmers Market of Liberal — Kansas, Liberal, Kansas.
•	 “Go Farm” Farmers Market — West Plains, Missouri.
•	 Hannibal Central Park Farmers Market — Hannibal, 

Missouri.
•	 KC SunFresh – Blue Parkway — Kansas City, Missouri.
•	 KC SunFresh – Linwood — Kansas City, Missouri.
•	 Malay’s Market — WaKeeney, Kansas.
•	 Ozark Farmers Market — Ozark, Missouri.
•	 Randolph County Farmers Market — Moberly, 

Missouri.
•	 The Peabody Market — Peabody, Kansas.
•	 Willard Community Market — Willard, Missouri.

Technical Assistance
Coordinators provide annual training for all markets 
and develop training for grocery stores so they can 
implement new and existing employee training. 
Coordinators have assisted locations with a variety of 
issues: problems with their EBT machines, difficulties 
with reporting, and training new market managers 
when there is turnover. In addition, coordinators have 
been part of discussions with locations to explore how 
Double Up Food Bucks can increase promotion or be 
part of an expanded array of programs and resources 
offered at the sites. 

Double Up Food Bucks Heartland
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Locations - type and 
region

Number of 
locations

Number of SNAP 
transactions

Value of  
SNAP sales

Value of 
incentives 
distributed

Value of 
incentives 
redeemed

% Double Up 
Food Bucks 
redeemed

Kansas Farm Direct 
(outside KC area)

27 3,924  $ 95,677  $ 83,104  $ 74,754 90%

Kansas City Metro 
Farmers Markets

19 7,784  $ 187,518  $ 168,185  $ 158,380 94%

Missouri Farmers Mar-
kets (outside KC area)

23 5,242  $ 163,304  $ 91,382  $ 79,092 87%

Subtotal Farmers 
Markets

69 16,950  $ 446,499  $ 342,671  $ 312,226 91%

Kansas Grocery 
Stores

29 188,627  $ 7,423,120  $ 645,074  $ 259,194 40%

Kansas City Metro 
Area Grocery Stores

20 653,845  $ 32,713,634  $ 1,031,282  $ 930,349 90%

Missouri Grocery 
Stores

44 767,808  $ 30,762,961  $ 767,704  $ 676,496 88%

Subtotal Grocery 
Stores

93 1,610,280  $ 70,899,715  $ 2,444,060  $ 1,866,039 76%

Totals 162 1,627,230  $ 71,346,214  $ 2,786,731  $ 2,178,265 78%

Results
The following tables summarize results from 2023:

Redemption rates were not quite as high at the farmers 
markets in central, eastern and southern Missouri 
compared to the other regions, which is likely because 
all those markets are the newest to the program. Some 
of those markets did participate in the program between 
2016–2019, but in 2020–2021 they were not able to offer 
Double Up Food Bucks due to a lack of match funding 
in much of Missouri. Redemption rates for those 
markets have improved since 2022, when the overall 
redemption rate was 79% (compared to 87% in 2023). 
The redemption rates for the Kansas grocery stores are 
lower than grocery stores in other areas because most 

of the grocery stores in Kansas use a coupon method 
for their Double Up Food Bucks program. In general, 
coupons have a lower redemption rate since they can be 
lost easily before they are returned to the store.

An estimate of the total number of unique customers 
using the Double Up Food Bucks in 2023 is over 
85,000. Given the average household size in Kansas and 
Missouri, nearly 184,000 people in Kansas and Missouri 
benefitted from increased access to fresh fruits and 
vegetables.

2023 Status Report
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Locally Grown Produce
During 2023, many of the grocery stores reported the amount of wholesale produce they purchased each month and 
the amount of wholesale local produce they purchased each month. Some local produce was purchased each month 
of the year. The following table shows the percentage of locally grown produce purchased each month wholesale.

Month Number of stores 
reporting

Percentage of locally grown purchased 
of all produce purchased (wholesale)

January 12 1.00%

February 13 1.28%

March 13 1.34%

April 14 1.17%

May 13 1.34%

June 25 3.26%

July 30 5.96%

August 62 6.28%

September 58 3.38%

October 59 4.26%

November 18 1.58%

December 17 1.59%

Double Up Food Bucks Heartland



12

Most of the Kansas City grocery stores reported both the percentage of locally grown wholesale produce purchased 
but also the percentage of locally grown produce sold of all the produce sold at their stores. The following table 
shows this data:

Month Number 
of stores

Percentage of locally grown 
purchased of all produce 
purchased (wholesale)

Percentage of locally grown 
purchased by customers of all 

produce purchased (retail)

May 15 <1% <1%

June 15 1% 1%

July 15 16% 6%

August 15 10% 6%

September 15 13% 5%

October 15 7% 5%

November 15 <1% <1%

December 15 0% 0%

During the months when locally grown products were available to customers of participating stores, over 100 
different produce items were purchased from local growers. The locally grown items included apples, asparagus, a 
variety of squash (summer and winter), beets, bok choy, broccoli, cauliflower, corn (sweet, bi-colored), several types 
of berries, cabbage, carrots, chives, cucumbers, daikon, eggplant, fennel, figs, garlic, ginger root, green beans, greens, 
gourds, herbs, kale, lettuce (multiple kinds), several types of melons, mushrooms, okra, onions, paw paw, peaches, 
pears, pecans, several varieties of peppers, many types of potatoes, pumpkins, rhubarb, different kinds of tomatoes, 
and turnips. Together, the participating grocery stores purchased locally grown produce from over 140 different local 
growers. 

2023 Status Report

The following map shows the location of the farms where the locally grown produce came from.
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Challenges
In general, the main challenges during 2023 tended to 
be the turnover of market managers, fiscal organizations 
supporting farmers markets, or changes in management 
at grocery stores. Staff changes can result in delayed 
reporting and documentation submission. Additional 
training is often needed for new staff/volunteers. These 
types of changes at the participating locations may not 
always be communicated to the Double Up Food Bucks 
coordinators working with the various locations before 
the change occurs. 

Also, the three Springfield, Missouri, markets that had 
been included in the proposal for the GusCRR grant did 
not come onto the program during 2023. These markets, 
particularly the Greater Springfield Market, are active 
and successful markets, so not having them participate 
in the program meant that a sizable portion of the 
GusCRR incentive budget has not been used since 2021.

Internet/WIFI access continues to be a challenge for 
rural communities, causing problems with timely 
reporting, tracking, having machines work for sales, and 
other operations important for DUFB implementation. 
The terminology used on some of the reporting 
forms is confusing for some, i.e., “incentives issued” 
vs. “distributed.” In the future, the Collaborative will 
work to align the reporting documents and trainings 
at participating locations with USDA reporting 
terminology.

MARC also had staff changes at the end of 2022 and 
during 2023, which presented a challenge and required 
attention.

Evaluation
Starting in the summer of 2023, evaluation activities, 
led by the University of Kansas Medical Center and 
assisted by evaluator teams from K-State Research 
and Extension, and the University of Kansas, 
included environmental scans of locations chosen 
for the sampling plan and intercept surveys of SNAP 
customers. In addition, follow-up interviews were 
conducted with customers, farmers market vendors 
were surveyed, and both market managers and grocery 
store directors were interviewed. The surveys and 
interviews were tracked based on the grant (GusNIP or 
GusCRR) supporting the locations where the surveying 
took place. The following are highlights from the 2023 
evaluation efforts:

GusNIP Evaluation Highlights
194 intercept surveys completed

	y 127 had used DUFB; 67 were SNAP beneficiaries 
who had not used DUFB. The following are results 
from the customers who had used the program:
•	 Primarily female (74%) respondents.
•	 Average age 49 years.
•	 Race/ethnicity: 

	· American Indian or Alaska Native (2%).
	· Asian (1%).
	· Black (15%).
	· White (62%).
	· Other race (16%).

•	 Most survey respondents have been SNAP 
beneficiaries for more than one year.

•	 Over 60% of respondents have used the program 
for a year or more.

•	 About 54% were classified as food insecure.
•	 52% indicated fair or poor health.

	y Food insecurity was higher among SNAP customers 
who had not used the program, with 61% 
experiencing low or very low food security in the 
past 30 days.

	y Comments about the DUFB program are generally 
positive with most indicating they want the program 
to be continued and expanded to additional 
sites. Around 95% of respondents reported their 

2023 Status Report
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experience with the DUFB program as positive or 
very positive. 

	y During follow-up interviews, customers reported 
that participating in DUFB had helped them 
increase the number of servings of fruits and 
vegetables they ate and that the program had had a 
positive impact on their health. 

	y Farmers market vendors, market managers and store 
directors reported that participating in DUFB had 
had a positive impact on their relationships with 
customers and on the sales and operations at their 
locations, including new customers coming to the 
locations, repeat customers returning more often, 
and selling more fruits and vegetables.

GusCRR Evaluation Highlights
89 intercept surveys completed

	y 38 had used DUFB; 51 were SNAP beneficiaries who 
had not used DUFB. The following are results from 
the customers who had used the program:
•	 Primarily female (76%) respondents.
•	 Average age 49 years.
•	 Race/ethnicity: 

	· American Indian or Alaska Native (3%).
	· Black (11%).
	· Native Hawaiian or Other Pacific Islander 

(3%).
	· White (79%).
	· Other race (5%). 

•	 Most survey respondents have been SNAP 
beneficiaries for more than one year.

•	 About 52% of respondents have used the 
program for six months or less.

•	 Over half were considered to have low food 
security or very low food insecurity.

•	 37% indicated fair or poor health.
	y Comments about the DUFB program are generally 

positive with most indicating they want the program 
to be continued and expanded to additional sites. 
When asked to rate their experience with the DUFB 
program, all respondents rated their experience as 
positive or very positive. 

	y Participants would like to see the program offered at 
more locations and more promotion of the program.

Double Up Food Bucks Heartland
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Participation in National Sub-study
In addition to the regular evaluation activities, the 
Double Up Food Buck – Heartland program was invited 
to participate in a sub-study being led by the Gretchen 
Swanson Center for Nutrition to better understand the 
impact of nutrition incentive programs on the fruit 
and vegetable intake of participants. The Double Up 
Food Buck – Heartland program is one of a handful of 
programs selected to be part of this national evaluation 
effort. KUMC evaluation team members and MARC 
staff were involved in the recruitment and surveying of 
sub-study participants. 

What people are saying…
“This makes a big difference in my life. There’s a lot 
you can make with fruits and vegetables… It’s one area 
where I do usually buy limited things because they are so 
expensive. Now I can incorporate so much more… I do 
love fruits and vegetables!” ~ 62-year-old DUFB user

A family told us that they’ve been able to try new fruits 
and vegetables they hadn’t been able to afford before. 
DUFB has made it possible for them to shop more 
frequently, and in turn, they’ve started cooking healthier 
meals at home. The excitement on their kids’ faces when 
they try something new from the farm is priceless!”  
~ A&H Farm Stand manager

2023 Status Report

“I can afford twice as many quality fruits and vegetables 
on this program.” ~ DUFB interviewed customer

“I had a longtime customer (since I’ve been here) share 
that she has seen positive change in her A1c since 
shopping with the GCFM. Recently she reported her A1c 
dropped from above 7 to a 5.7! She said that the extra 
fruits and vegetables really helps her during the summer 
and then she tries to match that variety during the off 
season.” ~ Geary County Farmers Market manager

“It’s increased the amount of fruit that we’re able to eat 
because, normally, fresh fruits and vegetables are a little 
bit more expensive, so before, we weren’t really purchasing 
as much fresh fruits and vegetables, so definitely – and my 
kids love fruit too. It’s easy to get them to eat fruit, so I  
feel like it’s made us be able to eat healthier.”  
~ DUFB interviewed customer

“For us as farmers, the program has been incredibly 
rewarding. It has allowed us to support more families 
in our community, while also increasing our sales. By 
participating in DUFB, we’re able to connect with people 
who may not have been able to access fresh, locally grown 
produce otherwise. It feels good knowing we’re part of a 
program that truly makes a difference in people’s lives.”  
~ Downtown Manhattan Farmers Market manager

The Double Up Food Bucks program was pleased to have three middle 
and high school student interns helping to promote the program during the 
summer of 2023. Pictured are (left to right) Aweng Ater and Latif Zewalk-Wren. 
Not pictured: Catlin Werner
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For more information, please contact:
Donna E. Field Martin, MPH, AICP, Double Up Food Bucks Heartland Project Director

Mid-America Regional Council
600 Broadway, Suite 200, Kansas City, MO 64105

816-701-8369      |      dmartin@marc.org

Double Up Heartland Coalition Partners

MID-AMERICA REGIONAL COUNCIL

Preliminary 2020–2024 Summary

The above table shows a preliminary look at the Double Up Food Bucks activity (incentives distributed and 
redeemed) since October 2020 (beginning of the GusNIP award) through July 2024. The incentives redeemed in 
October through December 2020 were not supported by the GusNIP 2020 award funds since the GusNIP 2020 
award dollars started in the middle of a market season. The markets transitioned to a new token color, which 
tracked the new funds, at the very beginning of 2021. Some of the grocery stores did not offer the incentive from 
October through December 2020, and none of the grocery stores implemented the program in the first half of 2021, 
allowing for new signs and other promotional materials to be created. The 2024 bars in the graph show data through 
July. Since the local growing season is most active between June and October, we expect the amount of incentive 
distributed and redeemed in 2024 to be similar to the 2023 numbers. 

Double Up Food Bucks Heartland

Double Up Food Bucks distributed and redeemed, October 2020–July 2024
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